
S T Y L E  G U I D E



B R A N D  I D E N T I T Y

This identity standards manual is designed to advise you in the correct 
and consistent use of the Washington County logo, typefaces, colors etc. 
The manual presents elements that are intended to be used as a guide for 
application on company business papers, marketing literature, advertising, 
signage, temporary promotional items, etc. �As with most graphic 
communications, final application and usage will most likely be �contextual, 
and specific circumstances may dictate either complete adherence or the 
appropriate adjustments when necessary.

L O G O  C O M P O N E N T S

There are two primary components to the Washington County logo: the logo 
mark �and the logo type.

LOGO MARK

LOGO TYPE



L O G O  L O C K - U P S

A “lock-up” is the configuration of the logo elements and their relationship 
to each other. There are two lock-ups for the Washington County logo. The 
preferred lock-up is the stacked version but there may be times when the space 
for this taller version may not work. For these instances, it is acceptable to use 
the horizontal version. 

STACKED (CENTERED)

HORIZONTAL (CENTERED)



L O G O  C L E A R  S PA C E

Always make sure that the integrity of the logo is preserved by providing  
a “clear space” within which no text, picture, illustration or other element 
shall be present. 

M I N I M U M  R E P R O D U C T I O N  S I Z E

The minimum reproduction size of the stacked version of the logo is a height 
of .375”. The minimum reproduction size of the horizontal version of the logo 
is a height of .32”.

STACKED (CENTERED)

HORIZONTAL (CENTERED)

.375”

.32”

The minimum “clear space” should 
be no less than the height of the “O” 
within the word Washington.



C O R P O R A T E  C O L O R S

Thoughtful consideration has gone into choosing the Washington County 
corporate colors. These colors embody organization’s ideals. The consistent 
use of these colors will strengthen our brand. 

P R I M A RY  C O L O R  PA L E T T E

There are four primary Washington County corporate colors. How these colors 
should be applied will be presented in the pages of this guide.

PANTONE 1595
0	 C	 216	 R
71 	 M	 96	 G
100	 Y	 24	 B
3	 K

PANTONE 308
100	 C	 0	 R
18 	 M	 88	 G
8	 Y	 124	 B
50	 K

PANTONE 130
0	 C	 242	 R
32 	 M	 169	 G
100	 Y	 0	 B
0	 K

PANTONE 7488
52	 C	 120	 R
0 	 M	 214	 G
82	 Y	 75	 B
0	 K



L O G O  C O L O R S

Whenever possible the Washington County logo should be represented in the 
full color logo. Below shows the breakdown of the colors used. 

R E V E R S I N G  T H E  L O G O

At times, it is desirable to reverse the logo to enhance drama or impact. The 
reverse design is often used in promotional campaigns. The only acceptable 
ways to reverse the logo are noted below. 

PANTONE 1595 PANTONE 308 PANTONE 130 PANTONE 7488

When reversing the logo always 
use white, the background color 
can be any of the primary colors. 
Black, or other neutral colors are 
also acceptable. Avoid reversing 
the full-color logo on bright or 
lively backgrounds.



S I N G L E  C O L O R  L O G O

While it is discouraged to reproduce the logo in a single color. Sometimes 
it is �necessary, especially in black and white only instances.

Single color logos can be any 
of the primary colors including 
black.



(Do not put the color logo over a color background)

U N A C C E P TA B L E  L O G O  T R E A T M E N T S

Do not recolor, stretch, reconfigure or otherwise deform the logo to make 
it fit a space or complement a color scheme. Avoid separating the logo 
elements or their relationship (size and spacing). Do not place the logo 
over photos, complex backgrounds or backgrounds that lack adequate 
contrast. Here are examples of unacceptable logo treatments.

(Do not change the logo mark colors)

(Do not change the logo type colors)

(Do not put the color logo over a photo)

(Do not stretch or distort the logo)



P R I M A RY  T Y P O G R A P H Y

Letterhead, body copy, etc: Iowan Old Style

I O WA N  O L D  S T Y L E

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
a b c d e f g h i j k l m n o p q r s t u v w x y z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

R O M A N

I TA L I C

B O L D

B O L D  I TA L I C

B L A C K

B L A C K  I TA L I C



S E C O N D A RY  T Y P O G R A P H Y

Short headlines, etc: Moonshiner

M O O N S H I N E R

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z
1 2 3 4 5 6 7 8 9 0 , . : ; ! ? &

R O U N D

R O U N D  O B L I Q U E

T E R T I A RY  T Y P O G R A P H Y

Department/facilities names that are added to the logo: Bank Gothic BT Medium

B A N K  G O T H I C  B T  M E D I U M

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890,.:;!?&

M E D I U M



L E T T E R H E A D

E M A I L  S I G N A T U R E

Font: Iowan Old Style Roman 
Font size: 10pt 
Leading: 15pt

Font: Iowan Old Style Bold 
Font size: 12pt 
Leading: 16pt



D E PA R T M E N T S 
When adding department names to the logo please follow the specified 
style outlined below.

FA C I L I T I E S 
When adding facilities names to the logo please follow the specified style 
outlined below.

Font: Bank Gothic BT Medium 
Font size: 14pt 
Color: Black

Font: Bank Gothic BT Medium 
Font size: 13pt 
Tracking: 160 
Arc: 12% 
Color: Pantone 308

Color: Pantone 1595 
Size: 35% of logo width

.35”


